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DIRECT BENEFIT:  You will look younger in only seven days!

REVERSE BENEFIT: Imagine being debt free!

FACTUAL: Every vitamin and mineral you need in one pill.

SELECTIVE: Do you have ugly blackheads?

CURIOUSITY: We have the secret for younger-looking skin.

NEWS: Introducing the amazing new iPhone 7.

COMMAND: If you want to run faster, you must wear Nikes.

QUESTION: How can your skin look like a Hollywood Star’s?

REPETITION: To get wings, you must get Red Bull. Get it!

METAPHORS, SIMILES AND ANALOGIES: Think of Eataly as a candy store for foodies (one thing is like another)

PARALLEL CONSTRUCTION: Introducing a self-driving car from a very self-driven company.

RHYME: Savor the flavors of Sabra Humus.
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